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HOSTING AN EDUGATIONAL
WEBINAR OR WORKSHOP

Guide For Practitioners

Hosting webinars or workshops is an excellent way for practitioners to educate patients, build trust, and
promote services or products. Follow these steps to create a successful and engaging event.

Planning Your Webinar 2. Use Email Marketing

1. Choose a Platform +  Send an email sequence:
Zoom: |deal for interactive webinars with — First Announcement (2 weeks before):
features like Q&A, polls, and breakout rooms. Introduce the topic and provide a
WebinarJam: Excellent for automated registration link.
webinars, high-quality broadcasts, and - Reminder 1 (1 week before): Reinforce the
integrations with email and SMS systemes. topic’s importance and share a teaser (e.g,

“You'll learn the three biggest myths about

Compare platform features and choose the M

one that suits your needs and budget. IV therapy”).

) ) - Final Reminder (1 day before): Share the

2. Pick a Topic link again and emphasize urgency.
Focus on topics that address common .
patient concerns or questions: 3. Incorporate SMS Marketing

— “Boosting Energy with IV Therapy” Use SMS for short reminders:

" — "Don't forget! Our webinar on ‘Natural
Healing Solutions’ starts tomorrow at 7 PM.
Register here.”

- "How Nutrition Impacts Healing" — “Join us live in 1 hour to learn about

Keep the topic specific and actionable to regenerative medicine. Click here to join.”
ensure audience engagement.

- "The Science Behind Regenerative Medicine
- "Natural Solutions for Chronic Pain”

4. Promote on Social Media

3. Seta Regular Schedule - Post updates across platforms like Instagram,
Choose a consistent day and time (e.g,, every Facebook, and LinkedIn.
Thursday at 7 PM). - Use Stories, Reels, and event-specific hashtags.
Stick to this schedule to build anticipation - Consider running paid ads targeting your
and encourage attendance. local or niche audience.

Promoting Your Webinar Structuring the Webinar

1. Create Announcements 1. Create an Engaging Agenda
Write compelling copy for your email and - Welcome (5 minutes):
SMS invitations. Highlight: — Introduce yourself and the topic.

- The topic’s relevance to your audience. — Share an overview of what attendees

- The benefits they'll gain from attending. will learn.
- Clear instructions on how to register or join.

-
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2.

Main Presentation (30-40 minutes):

— Educate with visuals (slides, videos, or
live demonstrations).

— Include real-life examples or success stories.
Q&A Session (10-15 minutes):

— Address audience questions live.

Call to Action (5 minutes):

— Clearly outline next steps (e.g, book a
consultation, purchase a package).

Include Guest Speakers

Patient Testimonials: Invite patients to share
their experiences.

Expert Collaborations: Partner with other
practitioners or specialists to add credibility.

3. Leverage Visuals

Use slides with high-quality images, charts,
and minimal text.

Demonstrate treatments or products.

Delivering a Seamless Experience

Practice Beforehand

Test your platform'’s features (screen sharing,
chat, etc.).

Ensure your audio, video, and internet
connection are reliable.

2. Engage Your Audience

Start with a warm greeting and an icebreaker
(e.g, “Where is everyone joining from?”).

Encourage participation through polls, chat
questions, or hand-raising.

3. Record the Webinar

Record the session for attendees who
couldn'tjoin live.

Use the recording for future marketing efforts.

Follow-Up After the Webinar

Send a Replay to Your Audience

Email the replay link to all registrants,
emphasizing key takeaways.

Example: “Missed our webinar? Watch the
replay to learn how IV therapy can boost
your health.”

2. Upload the Recording to YouTube

Optimize the title and description with
relevant keywords (e.g., “IV Therapy Benefits:
How It Can Improve Your Energy”).

Share the YouTube link across your
marketing channels.
3. Gather Feedback
Send a short survey to attendees:
- "What did you enjoy most about the webinar?”
- "What topics would you like us to cover in
the future?”
4. Follow Up with a Call to Action
Encourage attendees to take the next step:

- "Book your first IV therapy session today
and receive a free consultation!”

- "Sign up for our next webinar on
[date/topicl.”

Measuring Success

1. Key Metrics to Track
Registration numbers.
Live attendance rates.

Engagement levels (poll responses,
chat activity).

Post-webinar actions (consultation bookings,
product purchases).

2. Refine Based on Results

Use data and feedback to improve future
webinars.

Experiment with different topics, formats, and
promotional strategies.

Conclusion

By consistently hosting educational webinars or
workshops, you can establish authority, build trust with
your patients, and drive engagement with your services
or products. Use this guide to plan, promote, and
deliver valuable sessions that leave a lasting impact.
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